42 Boulevard de la Libération
IU H P E 93203 Saint-Denis Cedex, France

: Tel: +33 148 13 71 20
bl Fax: +33 148 09 17 67

AND EDUCATION Email: iuhpe@iuhpe.org
www.iuhpe.org

Building Capacity for
CardiovasculaHealth Promotion
&
ChronicDiseasePrevention Health Promotion

and Controlin East Africa In a Global Perspective

5th CDC/IUHPE Annual Seminar
Bagamoyo, Tanzania i July 20-30, 2008

Marie-Claude Lamarre,
IUHPE Executive Director




Outl 1 neé

Defining what Health Promotion is
Its values, principles and strategic
orientations for action from a global
perspective

Sharing examples of effective

iImplementation T International Networks



Health Promotion 1
What it Is not ?

Health Promotion is distinguishable
from disease prevention



Health Promotion 1
What it Is not ?

It Is also distinguishable from Health Education

Health Education involves learning opportunities
designed to influence health knowledge,
attitudes and behaviours. It is a knowledge and
awareness raising enterprise, which is the first
step in mobilising people towards health
promotion action. But health education on its
own Is ineffective.



Health Promotion 1
What is 1t?

NA comprehensive socl
process which involves actions directed at
strengthening the skills of individuals to
iImprove their health, and also at changing
the social, environmental and economic
conditions so as to alleviate their impact on
publi ¢c and 1 ndivi dual

a



Health Promotion i What IS It?

It Is an ideology and a process that
Implements:

C A positive and operational definition of
health

C Recognised values and principles

C Specific orientations of action



What makes it specific?

X HP involves the population as a whole in the
context of their everyday life, rather than
focus on people at risk for specific diseases.

x HP Is directed towards action on the
determinants or causes of health.

x HP combines diverse, but complementary,
methods or approaches.

x HP calls for concrete public participation.



A positive and operational
definition of health

The core of Health Promotion
IS about increased control of
people over their own health
and its determinants in the
context of their everyday life,
where they live, love, work, <
learn, and play. (WHO, 1986) |




A positive and operational
definition of health

The core of Health Promotion is about increased control of
people over their own health and its determinants in the
context of their everyday life, where they live, love, work,
learn, and play. (WHO, 1986)

Parts of these determinants are shaped by individual
behaviours

BUT

Significant parts of these determinants are shaped by forces
beyond peopleds | mmediate con



Therefore the need for
multiple actors from
various sectors worklng
together
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ACommunities i including individuals at risk
health workers

ADepartments and ministries of health, education,
urbanisation, etc.

APrivate companies

ANGOs, community-based organizations, faith-based
organizations

AGlobal level stakeholders recognizing that the macro

perspective must provide a unifying framework so that actions
at all levels are conceptually linked and mutually supportive



Values and principles

Empowerment

Equity & Social Justice
Democracy and Participation
Intersectoral Action

Sustainability



Empowerment

0The soci al process of recog
enhancing peopl eds abilities

their own problems, and mobilise necessary resources to

take contr ol o f t hei r own |

JM Anderson. Empowering patients:
Issues and strategies. Social Science and Medicine 1996;43(5): 698.

OEmpower ment I s Vviewed as a
which people, organizations, and communities gain mastery
over their |1 ves. 0

J Rappaport, C Swift, R Hess. Studies in Empowerment:
Steps towards Understanding Action.
New York: Haworth Press, 1984: 3.



Principles of Effective
Community Participation

Transparency
Inclusiveness

Information
Communication

Respect

Evaluation

Involving community as soon as possible



Sustainabillity

Ensuring sustainability of good programs has a number of
components. We need to:

0 Assess the value of continuing the program to decide
whether it should be sustained.

o0 Market and disseminate the program so others can use it.

0 Establish structures that help others to apply the program
In their location and organisation.

Involving community as soon as possible

Reproduced from HHH202 course materials, Deakin University



Health promotion has therefore important
political, as well as philosophical and
professional dimensions.



Five areas of public
health action

U Healthy public policies

U Supportive environments
U Personal skills

U Community action

U Reorientation
of health services



